
New Media
Learning objective:

• To outline the features of 
New Media 

• To discuss the ‘new media 
debate’ 



Developments in New  Media 
• The past 30 years have seen a revolution in 

media based on digital computers, such as 
the internet, digital TV and digital radio; they 
are new media.

• Even print media have adopted digital 
technologies, producing internet editions 
and employing image manipulation through 
desktop publishing.

Media has changed in terms of how it is delivered 
and also changed in terms of the types of 
technology that it is now available on.

• In 2001/02 49% of UK households had a 
computer.  In 2007, in was 70%.

• In 2006 57% of UK households had internet 
access. In 2007 this had increased to 61%.

• In 2006, 59% of adults accessed the internet 
everyday or almost everyday. In 2007, this 
increased to 67%.

• In 2001/02, 43% of households had a 
satellite, cable or other digital TV receiver.

• In 2006, this had increased to 70%.
• In 2007, this had increased again to 77%.
• In 2012, all UK households will have to be 

digital if they want to watch TV.



Neuman (2003) argues that the new media will:

• Produce a huge increase in the volume of communication

• Change the meaning of geographical distance (virtual, internet, worldwide, 
communities with instant personal communication).

• Provide the opportunity for interactive communication

• Allow previously separate forms of communication to interconnect and overlap

• Blur the distinction between personal and mass communication and between 
public and private communication



Features of New Media 
Digitality Using computers

All data and text converted into numbers (binary code) which can be 
stored, distributed and picked via screen based products (mobile 
phones, laptops, computers, digital TV and computers)

Interactivity Consumers have an opportunity to interact or engage with media 
(web 2.0)

Participatory 
culture

Consumers produce media content- information 
production 

Collective 
intelligence

Each of us know something and we pool together 
our resources and skills (Youtube; IGTV; Snapchat)

Hypertextuality Web of connection to various bits of information. User can search, 
interact and customize media for their own use 

Dispersal Less centralised, part of everyday life, shopping, entertainment, 
information

Virtuality Opportunity to immerse in unreal interactive experiences- virtual 
reality, imaginary identities



What makes new media ‘new’? 

Match the description with the correct 
definition 



A

Consumers can immerse themselves 
in unreal interactive experiences and 

create imaginary identities 

C

All data stored in numbers 
(binary) and picked up via screen 

based 
products- mobile phones, DVDs, 

computers etc

B

Consumers have the opportunity to 
engage or interact with the media 

D

New media is less centralised and 
controlled than old media.  There is a 
huge scope for people to create and 

spread their own information outside 
the control of media companies and 

the agencies of social control
Digitalisation Dispersal Virtuality Interactivity

Match the description with the correct definition 









TripAdvisor Reviews





10 Facts about Youtube

https://www.youtube.com/watch?v=83ftEi9ju7w


Task:
Use Wikipedia to find out what Wikipedia is 

Research blogosphere on Wikipedia:
Identify 3 types of blogs
What do people use blogs for?



Homework

Consolidation cards- Features of New Media 

Year 1 consolidation 

Wider reading log

Flipped learning: What is the digital divide and 
who uses New Media (Gender; Age; Social class)
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