
Questionnaires
Questionnaire Design

What type of information can marketing research be used to find

· Does a customer want a product?

· What functions a product should have

· What promotion would be effective

· How much people are prepared to pay

· Where people would like to purchase it

· Info about their consumers e.g. age, gender, lifestyle

· What people are buying at the moment (Sales Trends)

Justifying research methods:

1. Fitness for purpose

2. Validity and reliability

3. Cost

4. Time

Features of a questionnaire
· Balance between open (suggest ways of improving a product) and closed questions (How many products did you buy last week)

· Clear and unambiguous questions – no technical language

· Avoid Leading Questions – Encourage particular answers e.g. “do you think that Coke is better than Pepsi?” should be replaced by “Which brand of cola do you prefer – Pepsi or Coke?”

· Not too time consuming.  Multiply choice questions very good to use

· Consider Scaled answers e.g. Ipod is the best brand of Mp3 player.
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